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Letter from our CEO
In 1999, we established Mercado Libre as a new 
business aimed to transcend and outlive the 
founding team. We wanted to create purchase, sale, 
and money management solutions that would make 
life easier for millions of people. At the same time, we 
were determined to build a new culture that would 
form and develop outstanding teams willing to solve 
not only the difficulties of the present but, above all, 
those of the future.

Yesterday’s future is today’s present, and the context 
is challenging. Once again, 2022 deployed a 
complex social and environmental background both 
in the region and worldwide, coupled with recessive 
and increasingly volatile trends. 

Certainly, our business and the lives of our users 
could not escape the impact. Despite that, our 
e-commerce and fintech solutions continued to show 
a huge potential to drive growth and inclusion in 
Latin America. 

With physical retail increasingly recovering across 
the region, digital trade kept on growing. We 
increased the total number of unique buyers, 
reaching 73.9 million. On our platform, over 1100 
million products were sold for almost USD 35,000 
million, contributing to the revenue of over 500,000 
SMEs that chose our ecosystem to operate.

For the first time, Mercado Pago surpassed 64 
million unique users, with 173 transactions per 
second. We reached a volume of 5.2 million in loans 
to sellers, more than 48% of which  were granted 
to women entrepreneurs. We joined Pro Mujer 
and Aliança Emprendedora to support financial 
education, addressing more than 2300 women 
entrepreneurs in the region.

Moreover, we launched life and personal injury 
insurance in Argentina and Brazil, helping reduce 
financial vulnerability for thousands of people who 
had never before accessed this type of coverage. 

We expanded our logistics network, opening 49 new 
centers, from where we created 7105 jobs. Driven 
by our commitment to efficient environmental impact 
reduction strategies along our value chain, we 
expanded our electric fleet to 797 vehicles and eight 
new distribution centers were migrated to 100% 
renewable energy sources, totaling ten in 
Latin America.

Similarly, our reduction strategies were boosted by 
nature-based solutions, one of the most efficient 
means to tackle climate change according to 
science. We committed a new investment of over 
USD 10 million in “Regenera América” for the 
continued expansion of our program in Brazil and 
the onboarding of the first project in Mexico. Half of 
this sum was invested in 2022. 

Since the program was launched, more than 6000 
hectares started their restoration processes to 
capture an estimated 900,000+ tons of CO2 over 
30 years, also fostering inclusion and employment 
for local communities. 

Time has taught me that it is harder to carry out 
a project than to imagine it. And it is even harder 
without the key tools and skills needed in the 21st 
century. That’s why in 2022 we continued to work 
with organizations addressing the digital gap: we 
wanted to help an increasingly growing number 
of individuals take advantage of the knowledge 
economy, reaching over 14,000 Latin American 
women and young people.

I am convinced of the transforming power of 
our ecosystem. I am also persuaded that it can 
democratize access to commerce and financial 
services even in our currently complex context, in 
the aftermath of the pandemic. However, I also know 
that power lies not in solutions, but in people: in the 
millions of people who can now buy, sell, grow their 
business, or improve their financial health. 

Last, but not least, power lies in our MELI team: over 
39,000 people who worked relentlessly to achieve 
the results reflected in this impact report, who 
embody our #MELIpride, with which we act today, 
and every day, for the best to come.
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